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Marketing For Small Business Owners and Managers
To succeed in today’s world, small businesses must cost-effectively promote the product and services that they offer.  “Relationship sales” has evolved and main street businesses can no longer rely solely on word-of-mouth and reputation to be successful.  And, unlike big box competitors, small businesses don’t have unlimited resources to promote products and services.  

In Marketing for Small Business, course participants will learn practical marketing techniques and strategies to increase the effectiveness of your marketing dollars. 
This series include six different 2 hour classes on small business-specific marketing: 
	Small Business Marketing 101:  Understanding Everything That Marketing Is
Dr. Dave Smith, BSU.  October 28, 2009  8a-10a 
Social Media Networking This 2-hour class will teach you how to use social media to generate leads and increase profitability in 15 minutes a day!
Ms. Sue Henry, November 18,  2009  8a-10a
Branding Your Business

Dr. Dave Smith, BSU.  January 20, 2010  8a-10a
Competing with Mass Retailers:  Customer Service As Marketing You’ll be challenged and motivated to look at your definition of customer service in ways you never imagined.
Mr. Dave Heilig, BSU.  February 23,  2010  9:30a-11:30a
Comparing Media:  Radio And Newspaper And Direct Mail, Oh My

Dr. Dave Smith, BSU.  March 17, 2010 8a-10a
Electronic Marketing It’s 2010, and time to log on. We will discuss all the opportunities that are available in E-Marketing.  
Mr. Dave Heilig, BSU.  April 27, 2010  9:30a-11:30a

All courses will be held at the Center for Research and Innovation, 

located at 3801 Bemidji Avenue North, Suite 4.
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When:  One 2-hour class per month starting October 2009 through April 2010 (except December 2009).  Please note course times for each session.
Where:  Center for Research and Innovation (CRI).  3801 Bemidji Avenue N., Suite #4.  
Cost:  $25 per class for Bemidji Chamber of Commerce members or $30 per class for non-Chamber members.  $150/entire series for Chamber Members or $180/series for non-Chamber Members.
Registration:  
· Register on-line at www.bemidji.org

· Email information listed below to info@bemidji.org
· Register by fax 218-444-4276 

Name _________________________________________________Title____________________________

Company:_______________________________________     Bemidji Chamber  Member?  Yes   or   No__

Address:________________________________________________________________________________          

Phone: (w)___________________________________  (c) ________________________________________       

Email:___________________________________________________________________________________

Course fee:  Please check your registration choice(s):

______Small Business Marketing 101:  Dr. Dave Smith, BSU. October 28, 2009 8a-10a  
______Social Media Networking:  Ms. Sue Henry, Consultant. November 18, 2009 8a-10a  
______Branding Your Business:  Dr. Dave Smith, BSU.  January 20, 2010 8a-10a  
______Competing with Mass Retailers:  Mr. Dave Heilig, BSU.  February 23, 2010 9:30a-11:30a  
______Comparing Media:  Dr. Dave Smith, BSU.  March17, 2010 8a-10a  
______Electronic Marketing: Mr. Dave Heilig, BSU.  April 27, 2010 9:30a-11:30a  
For More Information contact:   Bemidji Area Chamber of Commerce at (218) 444-3541[image: image1]
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